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#B859D<F9 > EGM9EF6<F9?PAO@ (1-10) EBBF69FEF6GRM<9 <@ 
BCD989?9A<S (a- j): 
 

1.economy a. the amount of money for which something can be bought or sold  

2.finance b. a person or organization that buys and sells, especially shares or insurance  

3.cost c. a country’s money supply, trade and industry  

4.price d. money received from work done, or from money invested or property 

owned  

5.money e. money as a resource for business and other activities  

6.broker f. the amount of money paid or charged for goods or services  

7.exchange g. means of payment, especially coins and banknotes  



8.market h. giving or receiving something in return for something else  

9.employment i. the place where people meet for buying and selling  

10.income j. regular paid work 
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#B859D<F9 > EGM9EF6<F9?PAO@ (1-10) EBBF69FEF6GRM<9 <@ 
BCD989?9A<S (a- j): 
 

1.goods a. the act of doing business or carrying out a business deal 

2.transaction b. manufactured items or raw materials that are for sale 

3.commerce c. an organization that holds money, important documents and other valuables in 

safe keeping, and lends money at interest 

4.employer d. a list showing how much you have to pay for services or goods received 

5.account e. the buying and selling of goods and services 

6.bank f. the desire of consumers to obtain goods and services 

7.bill g. a person or company that pays people to work for them 

8.cheque h. an arrangement between a bank and a customer that allows 

 the customer to pay in and take out money 

9.demand i. a printed form that you use to pay for something instead of 

 using money 

10.supply j. the amount of something that is available to use or buy 
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#B859D<F9 > EGM9EF6<F9?PAO@ (1-10) EBBF69FEF6GRM<9 <@ BCD989?9A<S 

(a- j): 
 

1.consumer a. a position of regular paid work 

2.job b. an amount of money that a business organization has to spend on something 

3.inflation c. a person who buys goods and services for his/her own use and not 

resale 

4.industry d. a continuing increase in the prices of goods and services 

5.loan e. the production of raw materials and goods 

6.credit f. an amount charged for money borrowed 

7.interest g. a sum of money paid into a bank or savings account 



8.expense h. money or property used to produce wealth 

9.deDosit i. an arrangement with a shop, bank, supplier etc to buy something 

now and pay for it later 

10.capital j. money borrowed from a bank, financial institution, person etc on which 

interest is usually paid to the lender until the loan is repaid 
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1. What is business communication, and how does it differ from everyday 

communication? 

2. What are the key skills necessary for effective business communication? 

3. How do cultural differences influence business communication styles? 

4. What are some effective networking strategies for business events? 

5. How does non-verbal communication play a role in a business context? 

6. What steps should you take to prepare for a business meeting? 

7. What questions should you ask when meeting a new business partner? 

8. What are the main formats of business communication (e.g., 

correspondence, meetings, presentations)? 

9. What are the key stages of conducting a business conversation? 

10. How can you effectively conclude a business meeting? 

11. What are the essential elements of a successful sale? 

12. What persuasion techniques can be utilized during the sales process? 

13. How important is understanding customer needs in the sales process? 

14. How can you prepare an effective product presentation? 

15. What are the main stages of the sales funnel? 

16. How can customer feedback be used to boost sales? 

17. What are the differences between B2B and B2C sales? 

18. What role do online sales play in modern business? 

19. What methods can be used to evaluate sales effectiveness? 

20. How can you handle customer objections during a sale? 

21. What are the main stages of developing a new product? 

22. What key factors determine a product's success in the market? 

23. How does market research contribute to product development? 

24. How can SWOT analysis be utilized to assess a product? 

25. What positioning strategies can be employed for a product? 

26. What is the role of packaging and branding in product marketing? 

27. How can you test a product before launching it in the market? 



28. What are the main aspects of product pricing? 

29. How can social media be used to promote a product? 

30. What metrics can be used to evaluate a product's success? 

31. What are the key components of a business financial report? 

32. How do financial statements help in decision-making? 

33. What is the importance of budgeting in business management? 

34. How can financial ratios be used to assess a company's performance? 

35. What are the differences between fixed and variable costs? 

36. How does cash flow management contribute to business success? 

37. What role does financial forecasting play in business planning? 

38. How can businesses effectively manage their debt? 

39. What are the main sources of business financing? 

40. How do interest rates affect business investments? 

41. How do cultural differences impact international business communication? 

42. What are the challenges of operating in a global market? 

43. How can businesses adapt their strategies for different international 

markets? 

44. What role does technology play in global business communication? 

45. How do trade agreements influence international business operations? 

46. What are the implications of globalization for local businesses? 

47. How can companies address ethical concerns in global business practices? 

48. What is the significance of corporate social responsibility (CSR) in a global 

context? 

49. How do language barriers affect international business negotiations? 

50. What strategies can businesses use to manage cross-cultural teams? 

51. How can businesses leverage technology to improve financial 

communication? 

52. What are the advantages and disadvantages of international financial 

markets? 

53. How can financial metrics be used to evaluate global business 

performance? 

54. What are the ethical considerations in financial reporting for global 

companies? 

55. How can cultural differences influence financial decision-making in 

international contexts? 

56. What role does negotiation play in securing international financing? 

57. How can businesses effectively communicate financial risks to investors? 

58. What are the trends in global financial regulations that businesses should be 

aware of? 

59. How can businesses balance profitability with social responsibility in a 

global market? 

60. What skills are essential for effective financial communication in an 

international environment? 

61. What are the trends in global financial regulations that businesses should be 

aware of? 



62. How can businesses balance profitability with social responsibility in a 

global market? 

63. What skills are essential for effective financial communication in an 

international environment? 

64. How can businesses prepare for economic fluctuations in global markets? 

65. What is the impact of currency exchange rates on international business 

transactions? 

66. How can companies utilize financial analysis to mitigate global risks? 

67. What strategies can businesses employ to enhance their financial resilience 

globally? 

68. How can effective communication improve stakeholder relationships in 

financial matters? 

69. What are the common pitfalls in financial communication for multinational 

corporations? 

70. How can businesses assess the financial health of potential international 

partners? 
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